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Your Landing Page determines how
well it attracts or repels your
customers

It should flow parallel to your
customer's journey as a funnel

Each step of your funnel should build
trust and nurture your leads towards
your call to action.
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A good example of a sales funnel is
Gumroads Landing Page

Here's how you can build your sales
funnel
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Know what drives your audience
What do they need help with
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Make your customer the hero
and position yourself as the
guide
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Take away any risk
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Handle any objections
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Add your social proof
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Show An Easy And Clear Path
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Show them what failure to
take action looks like
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Show them what success looks
like
Use of "last week" - creates
urgency
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Call to Action
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Know who you are talking to
Know what drives your audience
Position the Customer as the Hero
and you as the Guide
Take away their risk
Handle any objections
Add Social Proof
Show An Easy And Clear Path
Show them what failure to take
action looks like 
Shows them what success looks like
and create urgency
Call to Action
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STRATEGIC WRIT ING FROM-VIV IEN.COM

95% of marketing is about clear, compelling communication. 

Strategic writing creates the perfect communication storm that pulls your

clients in with your written content and keeps you top of your customers'

mind, so when your clients are ready to buy -- they'll buy from you.

If you like this quick read you’ll love my Sunday Strategic Writing Newsletter

Come and Join over 800+ subscribers getting 1 refreshing, actionable

copywriting tip fuelled by human psychology and ditch the boring, blah

writing that no one reads.

Sign up here

from
Vivien
9.S : Check out my FULL Swipe Files in my premium shop
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